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‘Extaon 1.218 T.X Kal meptAapBavetl:

» Aiktuo Natura 2000 - tpeig Tomoug Kowvotikng Znuaociag,
KoL Ttévte Zwveg ElSkn g Mpootaoiag

» E&L Kataduyla Ayplag Zwng

» Meplocotepoug amod 24 TUTIOUG OLKOTOMWY

AmnelloUpeva Kat oriavia OnAaoTika:
* Ayployatog

* Zopkadlt

* Bidpa

Tapievtipag tng KapAag: 42 t.x1A

* 13 €idn Buomnavidag — Oxtw evénuika €idn 6mwg o
BecoahoywPLog kat n pepoPelovitoa

* Meploootepa amo 200 eidn ayplag opviBomavidag — 3N
amolkia apyupomnelekdavou otnv EAAaSa
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MoAvdplOua Lotoplkd xwpLa — £vtovn avOpwrivn Spaoctnplotnta ko®’ 0An tn diapkela
TOU £TOUC

Ktnvotpoodia, yewpyia, dsvdpokopia, LeEALGOOKOMI, TOUPLONAG, BLONXOVLKNA
nopaywyn

Avaykn e€olkeilwong

‘Evvola tn¢ NMpootatevopevng MePLoXng Ka TOUG KAVOVLOHOUG KoL TOUG OPOUG
Tov TN SLEmouv

Ztoxol

‘Mpootacia kat dwatipnon touvu Puolkol MEPLPBAAAOVTOC KOl TNG TTOALTLOTIKAG
KANPOVOULAG

*BLWOLN KOLWVWVLKA KOl OLKOVORLKN OLVATITUEN TNE TTEPLOXNG

*Evnuépwon Kol eknaidevon npo¢g 0¢peAoG TNG Mpootaciag Kat TG teoAndng
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Fevikoi 6pol Ko Kavoviopot tou vopoBstipatog OeopoBetnong tng NN,

» TevIKN eEvnpépwon:

JUVOAO TWV EVEPYELWV KOl HETPWV TOU Eival amopaitnta yla tnv npootacia, opyavwon,

Asttoupyia Kot avadelén twv aflwv kot Asttoupylwv tng NN

» EEelOIKEUMEVN evnuEpwon: Imoudaiotnta YAwpidag, mavidag, OLKOCUOTNMATWV Kol
avadelén tov kaAoug twv toniwv tng MM,

» ZUVEXNG evnUEpwan: Apaoelg mou diegdyovtal oto xwpeo thg NN

4 4 J

» Evéuvapwon neptBaAlovtikig evaicOntonoinong,
» Evioxvon moAvyvwpiog

» Emitevuén OeTIKOTEPNG QVILUETWILONG TOU POAOU Kal Twv appodiotitwyv tov PA ano
TNV TOTILKN KOWWVIA KoL artO TouG EUTIAEKOEVOUC POpPELG

» MpowBnon OLKOTOUPLOTIKWY SpaoTtnploTiTWV KaBweg Kal Ttwv Spaotnplotitwy
Bliwoung avantuéng
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Evnpuépwon Kowou

1.Auvntikol emiokeNTEG: MPooeAkuon otnv MM owotouvplotwyv anod tnv EAAada kat to

€EWTEPLKO
2.Emokénteg  Yypotomou  KapAag: mnelomopia, modnAaocia, utnacia Kot
opviBomapatipnon

3.MePUTATNTIKOC TOUPLOUOG: SLOOPOMEC OTLC EKTETAUEVEC OAOLKEG TteEPLOXEC TG MM pe
v e€apetikad mAovoLa YAwpida tov Mauvpofouviou

4.KdatolkoL tng mepLoXNG: Slaxelplotikol otoxol Kot Spdocelg mou vlomotei o OA yua
v NN ywa thv npootaocia kot diwatipnon tou ¢$uokol TePLBAAAOVTOC Kol TNG
TLOALTLOTIKNG KANPOVOULAG KOl TN BLWOLUN KOWWVLKA KOL OLKOVOMLKA ovArTuén tng

TEPLOXNG
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2.EEELOLIKEVEVO EMLOTNHOVLKO TPOCWITLKO

2teAExwon
1.Awowkntikn urtdAAnAog (TE)

» IxBuoAoyog MSc - YnevBuvn Apdoccwv MNepBAANOVTIIKAC EVNUEPWONC
Kol evoioOntonoinong

» OAaocoAoyoc NE

» BLoAdyoc MSc,MSc

» Ap. NoALtikg MnXOoVIKOG

» Fewmnovocg MSc
3.Mpoocwniko puAa&nc

» 6 OUAakec AE
—
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APHOSLOTNTEG EMLOTNHLOVIKOU IPOCWTILKOU KAl TPOoowWIttkoU GpuAaéng

Yriodoxn, eEvnpuépwon, mAnpodopnon EMLOKEMTWVY 0TNV MPOCTATEVOUEVN TTEPLOXN.
MpowBnon kat umootpn tnG meptBarloviiking ekmaidevong ota oxoAeia g
MEPLOXNG.

Awopyavwon cuvedpiwv, cepwvapiwv, SLaAé§ewv, nuepidwv, cuvavinoewv, ekKBEcewvV
Kot AAAwv ekdnAwocewv mAnpodopnong KoL dnpoototntag.

AroXelpLon Kol EUITAOUTIOMOG TOU SiKTuakoU Tomou tou Popéa Alaxeipionc.
Yrnootpn otnv UAOMOLNCN YEVIKOTEPWV SPACEWV KOl £pywv, ota TAaicla TG
nepLBaAAOVILIKAG EVAUEPWONG Kal evatcOntonoinong yia tnv e0puOuN Asttoupyia Ko
TNV OAOKA|pWGCH TOU UMOEPYOU.

Yoot pién ko EAEyX0G TNG KivnoNG EMLOKENTWY TNV MIPOOCTATEVOUEV TLEPLOXN.
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Dopéag Aayeipiong lNepioyrnc Okoava

Maupofouviou Kepahdfpuoou B ot

Naylo¢ e€onALGHOC

»>bopntot ko otaBepouc H/Y

»500 oxnuata tunov pick-up diesel,
€va oxnuo tomovu SUV 4x4

»2 mnedlookoma kot 4 Tevyapla
KLOALOL

HPWTOTUTILKO pnXavnua

PEYXPWHOC EKTUTIWTAC

BLBAla KoL ETMLOTNHOVLKA
CUYYPOAHLLOTOL

>odnyol avayvwplonc movAlwv
»bopntn OUOKEUN nEoBoAng
(projector)

>3 bwtoypapLKEG LNXOAVEC

>1 tnAeodpaon
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Qopéag Awaxeipiong MNeproxnc Owoavartuéng KapAe

Maupofouviou KegparéBpuoou B

EvNUEPWTLKO UALKO

Evnuepwtika puAradia os tovAaxitotov (6.000) Evtuna, técoepa O<pata oo (1000)
avatuna otnv eEAAnviki YAwooa kat ta (500) avatuna otnv ayyAkn yYAwooa
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Névte Oegpatikéc adioeg (tumolL owkotomwv, €ibn YAwpidag kot mavidag oe kKabeotwg
npootaociog, {wypadilko pivupa padntplag yia to neptfaiiov) 1500 adioec (300 adioeg
yla KaBe O<pa)
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Dopéag Mayeipiong MNepioync Okoava

MaupoBouviou KeparéBpuaou Behea

Xaptng povomatiwv tng Mpootatsuopevng Meploxnc o 2000 avtituma otnv eAAnVIKA
YAwooa kot 1000 otnv ayyAlkq YAwooo

Amotunwvovtol T Oonueia owkotouplotikol  evdladépoviog (OEoelg OEag,
povomnatia/Siadpopeg, O€oelc mMAnpodOpPnonNg EMOKEMTWV) Kal TEeplypadovtal ta
BaOLKOTEPA XOPOKTINPLOTIKA TWV TIPOTEWVOMEVWV OSLOSPOUWYV TIOU KATAVEUOVIOL OEF
Kotnyopieg, 6oov adopad tn SUoKoAia TOUG KO TNV KOTAWVOLK TOUG GTO XWPO
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AEKO EVNUEPWTLKEC TILVOLKIOEC Kal £EL avaAGYLWV epunveiog mepLBAaAAovtog
EvNUEPWON EMOKENTWY yiLa tepLBaAAovTika OEpata, i6n, oLKOTOMOUC Kal B€oelc O€ac otnv
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Muwvakidec anayopevonc Onpac
Kataokeun kot tomoBétnon 20 mwvakidwv anayopsuong ORpog ota GpLa Tou HoVipou
kataduyiov ayprag {wng otnv meploxn tng texvntng Alpvng KapAog amd vraAAnAoug
Tou Aacapyeiov BoAovu katonv artpatog touv Popéa Araxeipiong M.0.Ka.Ma.Ke.Be
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YAwKa mpowOnon¢
>DEPouv To AOYOTUTIO KOl TNV EMWVU LA TG TPOCTATEVOHEVNG MEPLOXNG
FALavepovtal Swpeadv oe £LOKEC opaddegc otoxoug (mawdid, ocuvédpoug, emionpoug
KOAEOMEVOUG) ME OKOTIO TNV MPowOnon, mpoBoAn Kal EVNUEPWONG TOUG, OXETLKA UE
to Dopéa Alaxeiplong Ko TNV npootatevopevn neploxn Ka.Ma.Ke.Be.

Kovkapdec 1000
MoAuBoOnRKeC 500
AUTOKOAANTOL 1500
Kanéla 2000




Dopeag Aaxeipiong MNepioxric OkoavanTugRe!
Mavpoouviou KepahdBpuoou Bekeot

2/2016 - Moviun EkBeon tou
Npoypappatog Npoypappatoc LIFE-
PUon «Alatipnon Kot Staxeiplon Tou
Kipkwelov (Falco naumanni) o€ tpeLg
Zwvecg EWdkN¢g Npootaoiac (ZEM) tng
EAAGSac» (LIFE11/NAT/GR/1011)
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Dopéag Alaxelpiorng MNepioxric Ooavantuge
MaupoBouviou qumAéﬂpuoou BEAEC

2uppetoxn o€ NeptPaAAoviikec ApAOELG

A\

Naykoopa npuépa Yypotonwyv — 2013, 2014, 2015, 2016

A\

Naykoopia Huépa Aaconoviag -2013

\4

Naykoopia €0eAovtikn kapnavia Let's do it- Greece — 2013, 2014, 2015,
2016, 2017

AeOvic Hpépa Mayeiog twv Qutwv -2013

KaBapiote tn Meooyeio - 2013

Navevpwnaikni NoptA NovAwv - 2013, 2014, 2015, 2016

Naykoopia Hpépa twv MetavaoTeuTIKWY TovAwwyv - 2014
XeAwdoviopata — 2015, 2016, 2017

ROADSHOW LAKE KARLA 2BPARKS 2013! — LakeAdmin Concept — 2013
Naykoopia Huépa Nepou — 2015 - Fpadoupe yia tnv KapAa
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NpooBaocn otnv NepBairoviikn NMAnpodopia pe xprion Texvoloyiag tng MNapakoAovOnong and
Andotoon

NepBaAlovTikn, MOALTLOTIKE, TOUPLOTIKN TTAnpodopia and untoAoylotn, tablet } kwnto tnAépwvo
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) OPEAI AIAXEIPITHE K. X B - X
& X | @& Acadéc | https://www.youtube.com/channel/UCwDC_byiKyFKonj2c9RXT3Q @ |

N(il'] Tube o8 QOPEAC KapAag Y S A @_

®OPEAZ AIAXEIPIZHZ KAPAAX 7| [ -

O ®opeag Alaxeipiong Meproxrg Owkoavantugng KapAag MavpoBouviov KepaloBpuoou BeAeoTtivou kahomtet éktaon 1.218
TETPAYWVIKWY XIAOPETPWY Ka... Eppavion neplocotepwv

MeTagpopTtwoelg

Aaguatng (Elaphe Mepioxn Owoavantuéng TnAeomTiKO punvupa Taptevtnpag Kap)\uc Ano)\oylopoc TOoU ﬂpoypuppa‘(oc
quatuorlineata) otig 6x8eg Tou... KapAag-MauvpoBouviou-... 10 npoBolég * Mpuv ané 4 eBdopdbec 36 mpoPolég * Mpw and 4 eBbopadbec  mepiBarAovTIKAG..
16 tpoPBoAég * Mpwv ano 3 eBdopabec 15 mpoBolég * TMpw anod 4 eBdopadeg 25 tpoBoAég * Tpiy ané 4 eBdopadeg
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AMNOTEAEZMATA YI\OI'IOIHZH-Z NMPOrPAMMATO2 ENHMEPQ2zHZ -

EYAIZOHTOMNOIHZHZ
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Katnyoplomoinon EMOKENTWV KATA TO
XPOVLIKO dtaotnua 2011 £wg 2016
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TOMnoy

MaupoBouviou KepardBpucou eNeoT

ZUMEPACOTOL

Ztoxol:

Mpootacia Kat dtatripnon tng BLOTOKIAGTNTOG TNG TPOOTATEVOMEVNG TtepLloxic Ka.Ma.Ke.Be.
MpoBoAn kot evioxuon tng nepBaAAovtikig Ko TToATLoTkNG agiag tng meploxng Ka.Ma.Ke.Be.
KaBLEpwon tng mePLOXNE WG TTPOOPLOLOG HTILWV TOUPLOTIKWY SpaoTnPLloTATWV Kol TEPLBAaAAOVTIKOU
gevéLadEpovtog

ALAXUON EMLOTNHOVLIKAG YVWONG KOl SLAXELPLOTLKNG EUTIELPLOG

OE£TIKA amoTeEAEoMATA:

AU&non t™n¢ cUVOALKNAG EMLOKEYLUOTNTAG TOOO OE aPLOOUC 000 Kol 6T OUVOECH TWV EMLOKETTTWV.
«Progeviar tou DA oc oxoAkég aiBouoeg¢ twv OXoAlkwv povadwv tng NN oto mAaiolo
TPOYPOAUHATWV TEPLBAAAOVTIKWV §paoTnPELOTATWV.

Tuvepyaoio tou DA otn dopydvwon ekdpopwv Kot emokéPewv otnv MM pe evéiadepopevoug
dopsic.

Awktuwon torkwv PopEwv yLa Tt dnuiovpyic CUVOALKOU TIPOYPAMUUATOS ETLOKEYPEWV OE OnMEL
evéladEpovrog tng MNN.
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